2007

Honeywell FM&T Kansas City Plant

Honeywell Federal Manufacturing & Technologies
For over 60 years, Honeywell has managed and operated
the Kansas City Plant (KCP). KCP directly contributes
to national security and is a key player in producing me-
chanical, electrical, and engineered material components
in a secure environment.

The majority of the manufacturing processes are similar
to ones in commercial industry. KCP is considered a
low risk facility with normal industrial risks. The KCP
is restricted from engaging in activities which interfere
with the primary mission and from competing with com-
mercial industry. The KCP supports government agen-
cies like the Department of Defense, The Department of
Homeland Security, the Office of Secure Transportation
and other similar agencies. Customers include national
laboratories, universities, and industry both in the
United States and the United Kingdom.

The KCP has three manufacturing areas (electronics,
mechanical, and engineered materials) under one secure
roof, and prides itself on delivering unparalleled value to
the customer. Success is based on integrating manufac-
turing, supply chain, engineering, and business manage-
ment skills to deliver on customer sched-

ule commitments at a rate exceeding 99.5 percent. Our
experience supporting distinct technologies and proc-
esses is founded on more than 61,000 years of work-
force manufacturing knowledge and an uncompromising
commitment to deliver outstanding performance and to
add value.

Manufacturing Technologies for the Future
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that protect our nation’s security. This ability has positioned
us to not only to meet the NWC needs of today but also
those of the future.

Serving as Stewards in our Communities

For more than a century, Honeywell has been an important

part of the communities where our employees work, live

and raise their families. The cities, towns and villages where

Honeywell has offices and plants aren’t just addresses to us

- they’re our hometowns. We like to say that we’re chang-

ing communities, one life at a time.

Our focus areas:

* Science and Math Education

» Family Safety and Security

* Housing and Shelter

Our achievements:

* Donating approximately $500,000 annually

* Having 50 percent of our managers to hold leadership

positions in civic and charitable organizations

* Volunteering over 5,535 hours to education and commu-

nity outreach programs

» Maintaining one of the highest per capita giving rates in

Kansas City

Our economic impact:

* Employing approximately 2,500 people

* Providing $161million in payroll

e Procuring $80 million in goods and services from local
businesses.
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national security by applying the right technology,
outstanding program management and the

best commercial practices.

Employing Motivated, Highly-skilled People
Honeywell’s mission to deliver highly advanced products
every day for our nation entails a culture that integrates
powerful thinking and powerful solutions. We have proven
experience in integrating resources while constantly meeting
customers’ requirements for quality, delivery and cost. Our
solutions are like customers, no two are the same.

* Leaders in cross-complex improvement initiatives

* Providers of technical and environmental safety and
health assistance to other NWC sites

* Integrator of applied product development, manufacturing
engineering and supply chain management

+ Conductor of continuous improvement culture and re-
sponsiveness

Protecting our Nation’s Security

For many years, the United States has protected itself and its
people by using cutting-edge technologies produced by
Honeywell. The Honeywell culture is deeply rooted in the

Honeywell
Behaviors

1. Growth and Customer
Focus

Leadership Impact

2.
Credible Admired Innovative 3. Gets Results
Performance Team Value
Individual Goals 4. Makes People Better
5. Champions Change and
Six Sigma

6. Fosters Teamwork and
Diversity

Global Mindset
Intelligent Risk Taking
9. Self-awareness/Learner
10.
11.

Effective Communicator
Integrative Thinker

12. Technical or Functional
Excellence
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idea that successful companies can make a vital impact
when focusing on providing our nation with new products
and improving existing products. Our expectation of per-
fection and our can-do philosophy have made us a top solu-
tions provider.

For more information, contact:

Jane Fitzpatrick, Director of Quality, Six Sigma
and Business Excellence

Honeywell FM&T

2000 E. 95" Street

P.O. Box 419159

Kansas City, MO 64141

Phone: 816-997-5464

E-mail: jfitzpatrick@kcp.com
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